
 

 

ndonesia with total population of more than 250 
million people is an extremely potential market for 
developing milk industry. Unfortunately, the great 

potential is not accompanied with the capability to 
provide its raw material. Consequently, milk 
processing industry strongly depends on imported raw 
material. In normal condition, it will raise no problem 
but the rising price of imported raw material followed 
by weakening rupiah exchange rate will be an issue 
which shall immediately be overcome. 
 
Low milk consumption in Indonesia gives broad spaces 
for producers to develop the markets. Various 
innovation have been carried out by producers to raise 
the interest of people to consume milk, either 
production innovation or marketing innovation. 
Incessant promotion and obvious segmentation have 
obliged all people to consume milk. 
 
Based on the research of CDMI that domestic milk 
industry has grown rapidly. In 2017 Indonesian milk 
market valued Rp. 51.69 trillion with average growth 
rate of 6.60% per annum. Powdered milk controlled 
the largest portion (59%) while the rest was fluid milk 
(20%) and sweetened condensed milk (21%). With 
such great market value, tight competition cannot be 
avoided. Multinational companies such as Frisian Flag 
and Nestle, both control 42% of Indonesian milk 
markets while Mead Jhonson, Abbot, Wyeth and 
others still have very small contribution. 
 
Amid tight competition among multinational 
companies, national milk companies have also grown 
rapidly. PT. Sarihusada Generasi Mahardika and PT. 

Indolakto, both control 23.7% of the markets while 
the market control of PT. Ultrajaya, PT. Diamond Cold 
Storage has kept on increasing in the last five years. 
Similar things have occurred in other companies. 
Clearer illustration on the control of milk market in 
Indonesia for each company can be seen on this study 
book. 
 
Viewing great potential of milk industry in the country, 
PT. CDMI Consulting is attracted to perform a deeper 
and comprehensive research on this industry. It took 
three months to conduct this research and finally 
succeeded in publishing the output in a study book 
with the title of “Study on Business Potential and 
Major Players of MILK Industry in Indonesia, 2018 – 
2022”.  
 
This book is only available at PT. CDMI Consulting and 
it can directly be ordered in our marketing division 
with Mrs. Tina by phones: (6221) 3193-0108, 3193-
0109, 3193-0070, or Fax: (6221) 3193-0102 or e-mail: 
marketing@cdmione.com at a price of Rp. 9,000,000.- 
(Indonesian Edition), Rp. 9,500,000.- (English Edition) 
and US$ 750 for overseas price. 
 
Having submitted this offer, we thank you for your 
cooperation and look forward to hearing your 
response promptly. 
 
 
Cordially yours, 
P.T. CDMI 
 
Muslim M. Amin

 ..........................................................................................................................................  
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